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Date:  November 24, 2021 

To: Board of Trustees 

From: Shawna Walter, Acting Superintendent 

Originator(s): Karen Meurer, Communications Advisor 

Subject: Communications Report 

Background: 

The Communications Report for the period of April 2021 to November 2021 is included 
for Trustee information. 

Administration is prepared to respond to questions at the November 24, 2021, Public 
Board meeting.   

Recommendation: 

That the report be received as information. 

Sincerely, 

Shawna Walter, M.Ed 
Acting Superintendent 

Attachment 

BOARD ____6.1



Communications Report for November 24, 2021, Public Board Meeting 

Since joining Sturgeon Public Schools in April 2021, the Communications Advisor has been using a 
storytelling strategy to promote the Division – maximizing awareness, building on the good reputation 
of, and helping to increase enrollment in Sturgeon Public Schools. 

Incredible teachers + outstanding programming + inclusive atmosphere and peer support = Sturgeon 
Public Schools. 

There is an adage in the marketing/communications world: Facts tell. Stories sell. If we think about it 
– we are in the “business of education”. In telling the stories of the people within our Division, we then 
engage more of the public by making them feel welcomed in our Sturgeon Family and hopefully will 
want to be a part of it. #schoolfamily  

The primary avenues for spreading the stories of Sturgeon Public Schools has been (and will continue 
to be): 

• Social Media (Facebook, Instagram, Twitter) – where we (SPS) are the “media” 
• Media Relations – pitching great stories about SPS for media to cover 
• Website Blog posts – platform to share the “news of the day” and showcase more SPS people 

stories 

On Social Media, the “MEET [insert name here]” series has done well in showcasing our staff and 
students for their personalities and achievements. These stories promote the great people within the 
Division and engage others to “share” their stories – gaining more awareness for the Division. The 
“he/she told two friends, she/he told two friends” organic way of promoting and advertising really 
works. 

Some Highlights from the MEET series: 

 

 

 



 

 

 

 



Some Highlights from exciting announcements: 

 

Some Highlights of advertising: 

 



 

Promoting SPS through conventional media and sharing important information: 

 



 

 

 

 

Every day there is another great story to tell about Sturgeon Public Schools. It’s Communications’ 
mission to keep the good stories flowing – and manage media relations crisis when needed. 

If you haven’t already, Like, Share, and Follow all the SPS social media. We are truly our best 
Ambassadors – walking billboards – to promote Sturgeon Public Schools. When we from within sing 
out the great things we’re doing, everyone wants to jump on board. 

#sturgeonproud #schoolfamily #ruralpubliceducationatitsbest 
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